
What Flavor is Your 
Online Class?

Creating and Sustaining Social Presence in Your 
Online Courses



All Allegra
> Online faculty member and 
department chair

> About TCC Connect Campus

> Professional development 
committee 

> Civic engagement committee

> Twitter

> Podcaster



About Austin
> Graphic designer

> Artist

> “Hey, Austin, can you…?”

> Art teacher / Professor

> Dad

> Iron-Man



Cristina’s Corner
> Former online faculty

> Dean of Your Dreams

> Faculty Development

> Technology

> Inclusion and accessibility

> Mom, dog mom

> Wonder Woman



What Flavor Is Your Online Class?
> We aren’t here to give you flavor, or tell you what it should be.

> Define and explain social presence

> Ideas for engagement, visuals, audio, feedback, banners and features

  > Sites, tools, apps and resources

             > Authenticity
>  Building a culture of flavor on campus



Defining Social Presence
“Social and emotional awareness of others as real people”

- Creating a community that includes cohesion among all course 
members, wherein all or most members feel comfortable interacting 
regularly.

- Giving students a sense of who you are and what you’re like, as well 
as the opportunity to meet and get to know one another. 



The Impact of Social Presence
> Increased perception of social presence correlates to increased 
perception of learning

> More satisfaction about instructor correlates to increased perception of 
learning

> Interaction is critical to both real and perceived learning

Richardson, Jennifer and Karen Swan. “Examining Social Presence in Online Courses.” Journal of Asynchronous 
Learning Networks, 2013.    http://hdl.handle.net/2142/18713 

http://hdl.handle.net/2142/18713


Critical Elements of Social Presence
> Faculty response time

> Substitutions for facial cues and 
personality indicators

> Accessibility of course, 
communication, and textbook

> Extra interaction (beyond grading 
commentary)

Cobb, Susan. “Social Presence and Online Learning: A Current View from a Research Perspective.” Journal of Interactive Online 
Learning. 2009



Basic Elements of Social Presence
● Email response
● Discussion board activity
● Grading feedback
● Commentary on assignments
● Media, video, images
● User interface
● Course home page
● Announcements
● Follow-Ups
● Check-Ins
● Tech Support



Authentic Social Presence
> Guide student learning

> Create approachability

> Set a tone of community

> Provide opportunities for engagement

> Seem like a person

> Be authentic (don’t just replicate)



Beyond the basics...
> Frequent, timely, detailed feedback

- Use rubrics or copy-and-paste comments

> Prompt responses to questions, with kindness, 
respect, detail and personality

> Use humor (if you’re funny)

> Post announcements weekly

> Include pictures, audio and/or video that you’ve 
created



Acknowledge and Reward Presence
> Online faculty excellence awards

> Add questions to student evaluations

> Student / faculty mixers, webinars, etc.

> eLearning Conference



Some examples:













Audio grading
> Provide students with options and provide 
summary feedback to them as audio file

- Option in Turnitin.com
- Attach mp3 to assignment feedback in 

Blackboard (paperclip) or LMS
- VoiceThread

> Check accessibility needs and ask students to 
opt in / opt out





Leaving audio comments
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Connect With Announcements





Be Human… Humans Makes Mistakes.



Audio





Student-created 
> Students can create “audio essays”

- Tutorial (screencastify) on how to use Audacity

> Student can create video introductions and upload to YouTube

- Students can make them accessible to only those who have link, and 
add / edit auto-captions

> Ask students to add photos, memes, playlists, etc.





Resources:



Banners and graphics:
> canva.com

- Create a design
- Custom dimensions
- Graphics and templates
- Fonts, colors
- Easy to download



Bitmojis and emojis:
> https://www.bitmoji.com/

https://www.bitmoji.com/


Intro video, audio announcements, audio 
lesson introductions:

> Screencastify

> Screencast-o-matic

> Audacity

> Headphones with mic 

> Quiet room



Playlists:
> Create a Spotify account (they’re 
free)

> Create a playlist

> Select “share” and copy the 
“embed code”

> Paste “embed code” into LMS

> Students don’t need Spotify to 
listen



Social Media
> Professional twitter 
account

> Goodreads.com

> Instagram



Engaging in discussions:

> Use the 5x rule…

> Printed rosters

> Kick-off posts



Feeling 
resistant?



Not everyone’s on board!
> Required videos -> World’s most boring videos

> Forced audio announcements -> Giving all 
announcements a bad name

> “Emojis are stupid and juvenile”

> “I don’t want my students to know anything 
about me”

> “I don’t want to put my picture on the internet”



Consider the in-person student
> Gets to see your face

> Gets to hear your voice

> Gets a sense of your personality

> Sees your office, your book bag, your 
books

> Sees your handwriting

> Hears you make and correct 
mistakes



Other ideas:
> Backporch videos

> Graphics

> “What I’m Reading”

> Announcement tidbits

> Campus updates

> Community events

> Movies or TV shows that connect to in-course concepts



Be authentic
● Everyone is going to create 

social presence differently.
● Don’t try it all at once.
● Don’t force anything.
● Don’t do what’s 

uncomfortable.
● Find out what works.
● Team up with a colleague.











Links:



allegra.davis@tccd.edu
Podcast

- professhers.podbean.com
- https://twitter.com/ProfessHers

Video Channels
- TCC Connect Civic Engagement
- TCC Connect Faculty
- TCC Connect eLearning

Audio & Video
- Spotify
- Audacity
- Screencastify
- Screencast-o-matic

Images
- Pixabay

Graphics
- Canva
- Bitmoji

Social Media
- Twitter
- Goodreads
- Instagram

https://twitter.com/ProfessHers


Our campus:



TCC Connect Campus
> Online community college 
campus

> Campus administration

> 11,000 student headcount for Fall 
2018

> More than 50% of our students 
are under 25

> 10% of our students are over 40

> 15 FT online faculty



Campus Conferences



Instructional Design Team



Conferences

Local consortium ITC eLearning Conference



Instructor Videos



Instructor Audio



Headphones



Webinar Series



Podcasts




